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Classic stories come alive in the
interactive four-hour production
22 Stories, where actors entertain

the audience in themed

Desiree Loh

If you have ever wanted to interact
with storybook characters such as
Snow White or Ali Baba, you now
have the chance to meet not one,
not two, but 22 characters at 22
Stories, a multi-room theatrical
production by theatre company
Andsoforth Junior, which spe-
clalises in family productions

The characters will be stationed
in 22 themed rooms spread out
across four sections - Grimmsney-
land, Storyland, Land Of Nights and
Wonderland - that are based on
classic stories

For instance, Land of Nights
takes inspiration from the Middle
Eastern collection of folk tales One
Thousand And One Nights, while
Storyland Is a fresh take on nursery
stories such as The Ugly Duckling.
Each room will house a character
who will entertain audiences with
original tales that last about six
minutes.

Creative director of Andsoforth

rooms

Junior Stuart Wee, 32, says the
concept was inspired by multi
room experiences he encountered
with his wife Emily Png, 29, And-
soforth Junior's events manager,
during their trips overseas. The cou
ple are also the co-founders of the
company.

“We thought Singapore needed
something like that, But instead of
just going into these rooms to take
plctures, we wanted to bring a
theatrical element to It,” says
Mr Wee, “We put in actors to bring
the rooms to life. It's more than just
about photos because there's a
storytotell.”

It was also a priority to make the
show interactive rather than have
the actors deliver monologues,
adds Mr Wee, who wrote the
scripts. “Imagine meeting your
favourite character... only to have
them dumbfounded when you ask
them a question about thelr past or
what their favourite food is, That's
how boring monologues are to us.”

Although there are 22 different
roms, each four-hour session will

feature only 12 characters at a time
The show is divided Into “even
emerald” and “odd orange” weeks,
with some characters such as
Cinderella and Mariah Mackerel
Mermaid Andsoforth Junior’s
take on The Littke Mermald - mak
Ing anappearance only on alternate
weeks during the production’s two
month run

Ms Png says this will help make

the experience different forvisitors
who want to return for a second
round, “Visitors may not be able to
experlence the entire production
fully in four hours, so if they really
like the concept, they can come
backandsee the other characters.”

Shutterbugs can also look for
ward to aesthetically pleasing
rooms where they can take photo
graphs, The elaborate set cost

BOOKIT/ 22 STORIES

WHERE: PeopleUp @ Pandan,
200PandanGardens
WHEN:May 110 June 30,
10amto 2pmos 530t09.30pm

ADMISSION: $38 (standard),

INFO: 22stories.comsg

around $1 million and took four
months to construct,

Mr Wee says: “We're in this gener-
ation where you're glued to your
phone and you need Instagram.
What better place to have every-
thing? Here, you have theatre, en-
tertainment,  Instagram-worthy
backdrops and characters to meet.”

desloh@sph.comsg

At multi-room
theatrical
production 22
Stories, you can
meet characters
such as Mariah
Mackerel
Mermaid (above)
and take

photographs in
rooms like the
Cheshire Cat
Room (left).
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THE EXPERIENCE
ECONOMY BOOM

As people prioritise experience over material goods, bra nds tapping into this trend are seeing results

W HELMI YUSOT
T

WITH THE TRIPLE rise of smartphones, e-commerce and streaming
services, fewer people want to leave their homes for shopping and
entérrainment - unless what’s out there promises a truly engaging
and immersive experience that can compere with online diversions.
Moreover, the experience must look great in photos because
#millennial #genz #instagood #photooftheday #FOMO #YOLO.

For these reasons, some enterprises are choosing to prioritise
experience over purchases. The “perfect experience” is one that is so
absorbing, it makes you put away your phone for at least 10 minutes,
before you take it out for that allimportant shareable photo as
#proofiwasthere — followed by your wallet.

Like most trends, the boom in the experience economy was predicted
years ago. In 1998, B. Joseph Pine Il and James H. Gilmore wrote an
essay in The Harvard Business Review about the next phase of the
global economy. After the agrarian, industrial and service economies,
the experience economy was predicted to rise in response to the
consumer’s demand to be pampered and enterrained in a
participatory way.

The experience economy is distinct from the service economy in that

the service economy focuses on providing services in a smooth and

pleasant way; while the experience economy offers an exciting and
memorable experience packaged with a product purchase.

Amazon, for instance, moved from just selling books {service
economy) to offering clothing, groceries and now exclusive
entertainment content {experience economy). Apple’s iPhone nort only
lers you make calls, but also listen to music, play Pokemon Go and
record life’s special moments through videos and phorographs,

Pine and Gilmore predicted the shopping mall needed to become
more like an amusement park in order to survive, When they published
a full book on the subjectin 1999, it was titled The Experience
Economy: Work Is Theater & Every Business a Stage — suggesting
there’s no business without showbusiness, Today, every shopping mall
is artempting to go thar way by hosting pop-ups, festivals and brand
activations. Top airports are offering massage machines, swimming
pools and cinemas. Restaurants are serving dinners amid roving
performers enacting a tale.

We explore the strategies of four companies riding the wave of
the experience economy, from the small independent dinner-theatre
outfit {Andsoforth) to the world’s largest manufacrurer of cycling

components (Shimano).
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“We run a tight operation:
Three months to set up the space,
two to three months of running
the production, one month to tear
down the set, repeat... We want to
keep innovating and evolving, so
our guests don’t get bored.”

STUART WEE

(1) Andsoforth founders Stuart
wee and Emily Png. (2) Scenes
from Andsoforth’s previous
dinner-theatre productions

ANDSOFORTH

INDEPENDENT DINNER-THEATRE COMPANY

During a trip to London in 2013, couple
Stuart Wee and Emily Png attended a supper
club event by an immersive dining company.
Struck by how ¢ntertaining it was, and how
Singapore lacked something similar, they
returned to Singapore with heady plans to
quit their jobs and start their own dinner-
theatre company.

Today their company Andsoforth has
become a leading dinner-theatre company.

It has staged 40 experiential events in

six years, ranging from public plays to
corporate parties. Among them are Alice In
Wonderland-themed dinners, an immersive
adaptation of the classic ballet The
Nutcracker, and a multi-sensory imagining
of Goh Poh Seng’s classic 1972 novel If We
Dream Too Long.

Each event combines a multi-course
dinter, a theatre production, strikingly-
costumed actors ready to interact with you,
and a colourful Instagrammable setting in a
mystery location. Their newest production is
titled Valhalla And The Chambers Of Asgard
and centres on Norse mythology. Actors play
Viking characters such as Odin, Freyja, Loki
and Thor in the depiction of the great war
known as Ragnarok.

The five-course meal will be prepared once
again by Chef Jason Ang, formerly from
Pollen Singapore. And tickers priced between
$$108 and $128, depending on whether it's
a weekday or weekend, include an alcoholic
drink each.

Mr Wee says: “I've always wanted to do
1 Viking-themed production, So when the

spirits company Edrington approached us

to collaborate on the launch of their larest
Highland Park whisky Valfather, I jumped
at the chance to create Asgard, which is the
home of the Norse Gods, and have actors
dress in Viking costumes.”

Mr Wee says that typical productions
cost between $$300,000 and $§500,000 to
mount; “We run a tight operation: Three
months to set up the space, two to three
months of running the production, one
month to tear down the set, and then repeat
the process all over again... We want to keep
innovating and evolving, so our guests don’t
get bored.”

Each production attracts between 2,000
and 3,000 guests, a portion of which are
corporate bookings. A large parrt of the
appeal is the way cach is designed ro get as
many diners to participate in the unfolding
of the story as possible.

The other selling point, insists Mr Wee,
is the food: “We are Singaporeans. We love
food. No matter what kind of immersive
experience we are offering, our food has
to be well thought out, with flavours
interesting enough to excire our palate and
portions big enough so our guests don’t
leave hungry. Once the food is settled, guests
will automatically start to pay attention
to the performances, set design, lighting,
soundscape, music, and whatever we have
to offer.

“Food comes firse, everything else is
secondarcy.”

Valhalla And The Chambers Of Asgard runs

from Nov 21 to Dec 28. Tickets from andsoforth,
com.sg

Weekend
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Secretive yet dramatic

WHY just make a normal dinner booking or plan a
run-of-the-mill evening at the theatre, when you can
have an exciting three- or four-course meal in a secret
location that includes a customised, interactive thea-
tre experience?

Dinner theatre and total secrecy make an inter-
esting business foundation for Ms Emily Png, 25, co-
founder of Singapore event management company
Andsoforth.

Locations of events are never released beforehand,
she explains. “Guests are informed about the exact lo-
cation only on the day itself, via SMS”

The company was started in March last year by Ms
Png and her fiancé, Mr Stuart Wee, 28. They discov-
ered “immersive theatre” and pop-up concept restau-
rants through their shared interest in travel. Both also
drew inspiration from various art forms.

For their events, Mr Wee is involved in the writing
of the script, directing, designing and building the
set, designing the soundscape, engaging the chefs,
and controlling the multimedia during the show. He
sometimes acts as well.

Ms Png’s role is no less wide-ranging — she sources
locations, casts the actors, handles public relations
and marketing, plans seat allocations, and makes sure
the meals go to the right people with the specified di-
etary requirements.

Their scripts are written with the intention of en-
gaging the guests. Says Ms Png: “Actors interact with
them and they are very much part of the storyline”

This means that different nights can produce dif-
ferent outcomes, but that, she says, “is the fun of it”

Tickets cost $88 to $98, including the meal. And-
soforth has worked with chefs such as Mr Aaron Leow,
who has interned at Noma in Copenhagen, and Mr
Ryan Wee of Hambaobao, a burger stall in a hawker
centre that has been receiving buzz of late.
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Mr Wee and Ms Png (left) came across the concept of
pop-up dinners in secret locations during their travels.
PHOTOS: ANDSOFORTH

Each event runs from four to 10 weeks and can ac-
commodate 80 to 100 people a night. The events at-
tract a mix of Singaporeans, expatriates and tourists,
mostly between the ages of 25 to 35.

Guests are drawn by the element of unpredictabil -
ity. “Because we are ever-changing, full of surprises
and extremely mysterious,” says Ms Png, “we gain a
curious and adventurous crowd of customers who are
keen to attend the next ‘thing’”
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MY PRECIOUS KIDS REVIEW ON AROUND THE WORLD IN §0 DAYS CHILDREN'S WORKSHOP



